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Facebook Twitter LinkedIn Pinterest YouTube Snapchat Periscope Instagram 

Size 1.5 BN users 
316 MM 

users 
380 MM 
members 

48-70 MM 
(Estimated) 

1 BN users 
100 MM 

(Estimated) 
10 MM user 

accounts 
300 MM active 

users 

Activity 
382,000 likes 
per minute 

500 MM 
tweets per 

day 

2 new 
users per 
second 

1.7 billion 
recipe pins 

300 hours of 
video 

uploaded 
every minute 

 

Collaborated 
with Square to 

create 
Snapcash  

40 years 
worth of 
video has 

been watched 
on network 

70 million 
pictures posted 

per day 

Devices 
and Habits 

68% use on 
mobile devices 

80% of active 
users 

through 
mobile 
devices 

44% of 
B2B 

marketers 
use for 

lead gen 

80% of traffic 
from mobile 

devices 

Half of video 
views are on 

mobile devices 

New privacy 
policy is 

controversial 

Spawned 
“how-to” 
Summits 

within weeks 

Avg users spends 
21 min per day 

on the app 

Cool Fact 

In June ‘14, 
served more 
video views 

than YouTube 

23% of 
Tweets get a 

reply 

39 MM 
students & 

grads; 
fastest 

growing 
demo 

22% of adults 
use network 

 

Most Twitter 
vids originate 

here  

45% of users 
are bet 18 and 

24 

Global Map 
allows you to 
look at videos 
by geographic 

area 

70% of users are 
outside US 

Latest 
Move 

Improved 
Search 

Favorites 
Become 
Hearts 

Revamping 
Groups 

Visual Search 
Tool 

Offering legal 
assistance to 

creators 

Brand 
Channels 

Skip Ahead on 
Replays  

Advertising 
Options 

Ownership 
 

Public Public Public Private Google VC Funded Twitter Facebook 
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Information Sources 
(A) Facebook 

 http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-
infographic/ 

http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-
the-biggest-internet-of-things-company/ 

http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-
reach-is-dead-focus-on-what-you-can-control/2/ 

http://newsroom.fb.com/company-info/ 

http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/ 

  

(B) Twitter 

https://about.twitter.com/company 

http://www.imediaconnection.com/content/35471.asp?imcid=nl#multiview 

http://www.forbes.com/sites/laurengensler/2015/08/10/twitter-nfl/ 

http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-
twitter/?ref=topics&_r=0 

  

(C ) Linkedin 

https://press.linkedin.com/about-linkedin 

http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015 

http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-
user-trends-and-10-top-surprises/ 

http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-
145530 

 (G) Pinterest 

http://marketingland.com/pinterest-50-billion-pins-123572 

http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-
platforms-2/ 

https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool 

(F) Youtube 
https://www.youtube.com/yt/press/en-GB/statistics.html 
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-
5?op=1 
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-
video-creators-facing-dmca-takedowns/#.j2sa99p:3ZEF 
   
(D) Snapchat 
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/ 
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-
the-different-social-networks-2015-6 
http://time.com/50384/snapchat-users-under-25-female/ 
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-
now/#sm.n0stv3ca2ezvug42klqkiegbd 
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/ 
http://blog.snapchat.com/ 
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-
brand-advertsing/ 
 
(K) Periscope 
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html 
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-
5?r=UK&IR=T 
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/ 
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-
speaks-google-version-latest-101-429041 
http://www.periscopesummit.com/ 
   
(Q) Instagram 
https://instagram.com/press/ 
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/ 
https://business.instagram.com/advertising/ 
https://www.facebook.com/business/help/976240832426180 
 

 
 

http://stepincomm.com 

Chart compiled by @fransteps  

http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/niallmccarthy/2014/10/14/facebook-versus-twitter-infographic/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/janakirammsv/2015/04/14/why-facebook-might-emerge-as-the-biggest-internet-of-things-company/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://www.forbes.com/sites/theyec/2015/05/14/dont-ask-whether-facebooks-organic-reach-is-dead-focus-on-what-you-can-control/2/
http://newsroom.fb.com/company-info/
http://newsroom.fb.com/company-info/
http://newsroom.fb.com/company-info/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
http://oursocialtimes.com/8-useful-social-media-statistics-for-2015/
https://about.twitter.com/company
http://www.imediaconnection.com/content/35471.asp?imcid=nl#multiview
http://www.forbes.com/sites/laurengensler/2015/08/10/twitter-nfl/
http://www.forbes.com/sites/laurengensler/2015/08/10/twitter-nfl/
http://www.forbes.com/sites/laurengensler/2015/08/10/twitter-nfl/
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
http://bits.blogs.nytimes.com/2015/11/03/likes-and-hearts-replace-favorites-and-stars-on-twitter/?ref=topics&_r=0
https://press.linkedin.com/about-linkedin
https://press.linkedin.com/about-linkedin
https://press.linkedin.com/about-linkedin
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.sensiblemarketing.com/blog/25-linkedin-facts-and-statistics-for-2015
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://www.forbes.com/sites/cherylsnappconner/2014/05/04/new-research-2014-linkedin-user-trends-and-10-top-surprises/
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/linkedin-is-making-all-linkedin-groups-private-starting-oct-14-145530
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://marketingland.com/pinterest-50-billion-pins-123572
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://blog.pinterest.com/en/our-crazy-fun-new-visual-search-tool
https://www.youtube.com/yt/press/en-GB/statistics.html
https://www.youtube.com/yt/press/en-GB/statistics.html
https://www.youtube.com/yt/press/en-GB/statistics.html
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://www.businessinsider.com/statistics-on-facebook-video-v-youtube-video-2015-5?op=1
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://techcrunch.com/2015/11/19/youtube-says-it-will-offer-legal-protection-to-some-video-creators-facing-dmca-takedowns/.j2sa99p:3ZEF
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://fortune.com/2015/02/19/snapchat-worth-19-billion-more/
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://www.businessinsider.com/update-a-breakdown-of-the-demographics-for-each-of-the-different-social-networks-2015-6
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://time.com/50384/snapchat-users-under-25-female/
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://simplymeasured.com/blog/10-brands-to-watch-on-snapchat-right-now/sm.n0stv3ca2ezvug42klqkiegbd
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://www.cnet.com/news/snapchat-a-magnet-for-youngsters-new-study-shows/
http://blog.snapchat.com/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://venturebeat.com/2015/01/27/snapchat-launches-discover-a-new-media-channel-for-brand-advertsing/
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://smallbiztrends.com/2015/08/what-is-periscope-how-do-i-use-it.html
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://www.businessinsider.com/twitter-meerkat-and-periscope-app-store-statistics-2015-5?r=UK&IR=T
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://periscopeblog.com/2015/08/12/periscope-latest-statistics-august-2015/
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.idigitaltimes.com/periscope-android-release-date-twitter-owned-company-speaks-google-version-latest-101-429041
http://www.periscopesummit.com/
https://instagram.com/press/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://econsultancy.com/blog/65939-20-instagram-stats-marketers-need-to-know/
https://business.instagram.com/advertising/
https://www.facebook.com/business/help/976240832426180
https://www.facebook.com/business/help/976240832426180

