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BY FRANCES A. KENNELEY

re you one of the 43-million Americans planning to relocate this year?
If so, chances are you're already
worrying about how you'll manage. Moving is incredibly stressful. I know—I've
done it 14 times in 17 years.
Trust me: It pays to hire the pros. On
average, hiring a mover costs 11 to 20
percent more than moving on your own,
but it's a small sum to pay to help ensure
that your things arrive intact.
To get the best price, figure out how
much you'll be moving, then get several
estimates (binding estimates are preferable). But before you pick a company, investigate its reputation. Ask for references from friends and neighbors, and
call the Better Business Bureau to find
out if any complaints have been lodged
against the company.
Also make sure to ask the following
q uestions before signing any contract:
■ Is there a discount available for moving
off-season?
■ Are pickup and delivery dates guaranteed? Most movers give a two- to threeday range for loading and unloading.
■ What extra charges might you incur? If
the estimate isn't binding, you may be assessed fees if, for instance, the distance
from the truck to your door is excessive,
or if loading and unloading the van involves stairs.
■ How much will you be reimbursed for
lost or damaged items? By law, movers
are obliged to reimburse you sixty cents
per pound for damages. Many movers offer additional insurance, but before you
buy it, check your homeowner's policy—
you may already be covered.
■ Are owner-packed cartons insured?
Many movers won't cover damage to
boxes that you pack.
■ What is the procedure for filing a
claim? The company's customer-service
department should be able to handle any
claims. Ask if your mover subscribes to
the AMC's dispute resolution program.
■ What forms of payment are accepted?
You'll probably need to present a
cashier's check or a previously authorized charge to a credit card.
For a free booklet from The American
Movers Conference, "Guide to a Satisfying Move," send an SASE with a thirty-two
cent stamp to: American Movers Conference, 1611 Duke Street, Alexandria, VA
22314-3482. EMI
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An A-plus lineup of advice!
Our smartest strategies for
skin care, clothes shopping,
clutter busting, decorating
dilemmas and more.

Best Buys
Latch-Hook Rug Kits
SHOWN ON PAGE 184
To order, call toll-free 800-879-4700 and
ask for Dept. 82045 or send check or money
order payable to Woman's Day and remit to:
WD Best Buys
Dept. 82045, Box 17020
Hauppauge, NY 11788
Please send me
giant latch-hook rug
kit(s) for $29.95 plus $5.25 each shipping
and handling (total: $35.20 each)..$
❑ (1035) Forest Isle
❑ (1036) Night Roses
❑ (1037) Blue Bouquet
Add applicable sales tax*
Canadian residents add 7% goods and
service tax
Canadian residents add an additional $6
per order (not per kit) and remit in Canadian
funds. (May be subject to tariff)
Total amount enclosed

name (please print)

street address*"

city

state

zip code

daytime telephone number (area code first)

Made
Baskets, bunnies
and beautiful eggs. Plus
a scrumptious do-ahead
brunch to get you out of the
kitchen and into the spirit!

CREDIT-CARD ORDERS SPEED DELIVERY!
Fill in the lines below or call toll-free 800879-4700, 24 hours a day, seven days a
week, and ask for Dept. B2045.
❑ MasterCard LI Visa Exp. Date
Card no.
*Remit sales tax if you are a resident of CA, CT,
FL, IL, MI, N1, NY, PA, TN or VA.
**For your convenience, all orders are shipped
via United Parcel Service whenever possible. For
your protection, orders over $50 must be shipped
out United Parcel Service and will not be
shipped to a post-office box number.
These kits are guaranteed by Woman's Day. If you

are not completely satisfied, you may return them
within 60 days for a replacement or refund, For delivery, please allow four to five weeks from our receipt of order. Offer good only while supplies last.
GST Registration no. 126018209.

Fill the fridge with 46
chicken dinners—all in just
4 hours! Family favorites
like burritos and pot pie.
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